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Project Title: Gendered TV Production 

Abstract: Media, in particular the TV industry, are the primary locus of creative 
work in modern society. A cumulative body of work argues that 
popular television has an impact on societal imaginations of gender 
(Byerly & Ross, 2004; Milestone & Meyer, 2012). The overall aim of 
this project is to understand the importance of gender in the 
production of popular TV.  
 
Recent studies show that the presence of women in these teams has 
an impact on the content produced: more women present usually 
results into more women represented in the content (Lauzen, Dozier, 
& Cleveland, 2006)). Such research usually focuses on quantitative 
measures. While it shows patterns, it does not explain how gender 
and the production of media content relate to each other. 
 
TV-production is marked by several power dimensions. First, 
horizontal and vertical gender segregation is part and parcel of media 
industries (Krijnen & Van Bauwel, 2015; Van Zoonen, 1994). Second, 
commercial interests have a significant impact on production 
processes (Bielby & Harrington, 2008). Third, the industry itself is 
vertically and horizontally integrated, impacted production processes 
(Caldwell, 2008).  
 
The study at hand aims to study how gender articulations are 
negotiated in the production of TV programs within the power 
configurations as described above. Additionally, the impact of these 
negotiations is further scrutinized in the content produced. Different 
TV genres are compared on a quantitative and qualitative dimension. 
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Requirements of 
candidate: 

Background:  
• At least an MSc, MA or MPhil degree in Sociology or Media 

and Communication studies or a related field.  
• Excellent results in first degree/graduate study.  
• The project will preferably use qualitative research methods. 

Therefore, students should be familiar with how qualitative 
research is conducted and how qualitative data is analyzed. 
The use of more innovative qualitative methods is especially 
encouraged.  

• Access to the TV industry would be a welcome addition. 
 
Master’s degree : Yes 
 
EUR English requirement :              
IELTS Grade: 7.5 (minimal 6.0 per component) 
or 
TOEFL: 100 (minimal 20 per component) 
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Supervisor 
information: 

The project will be supervised by: 
• Prof. dr. Liesbet Van Zoonen (promotor)  
• Dr. Tonny Krijnen (co-promotor).  

Dr. Tonny Krijnen will serve as the daily supervisor of the 
candidate. 

 
 
Prof. dr. L. Van Zoonen 
Email address: vanzoonen@essb.eur.nl 
Personal website: https://www.egsh.eur.nl/people/liesbet-van-zoonen/ 
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the Netherlands use music for good sex. Poetics, 66, 19-29. 

Müller, F., van Zoonen, L., & de Roode, L. (2017). Anti-Racist 
Communication in Soccer: A Spoilt Vocabulary?. In Alleyne, M. 
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Routledge. 
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In Loist, S., Kannengiesser, S & J. Bleicher (Hg). Sexy Media? 
Gender/Queertheoretische Analysen in den Medien- und 
Kommunikationawissenschaften. Bielefeld: Transcript Verlag. (This is 
a translation of Duits & Van Zoonen, 2011). 
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discourses of femininity and ageing. European Journal of Cultural 
Studies, 16(4), 424-439. 
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my husband for a Turkish toyboy” Romance Tourism and 
Intersectionality in British Tabloid Newspapers. Feminist Media 
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